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2H|2H A FA AR A2 ZE INDEX & &= A= Bloomberg
07-03 HEl S0t AR oL 'Hof 2[c* 72 50002 22 SHYE 2 IAI| 3,059 0.0 (1.0) 27.5
06-27 K-HE|, 3 618 &1 T|AE[HA] "2l TACLE 778 0.0 (0.7) 14.8
07-04 FAA 22101 0§23, A8tY| OfE 14 S0t S&P500 6,230 0.0 0.5 59
07-04 T 4 SHLE QFH=C] MMAIM E{RICE--OMEZ g3 2 (B3] L7 0] 39,588 0.0 (1.0) (0.8)
07-02 Of 2|6 =2 Ak 21, 87| U OZ 43%11000% =1t = 3,473 0.0 0.4 3.6
07-02 MH|A SICH 2 822k LI 22|AATA MAU 9000HY S} 2= 23,888 0.0 (0.8) 19.1
07-02 Cotl =24, 42 Aty 2432 gt= JE
07-01 32| A0|IHK|, 2EL0|E BEH 0fZt KRW 1,378 0.0 1.5 (6.4)
07-01 Smythson has been acquired by Oakley Capital, targets US, Europe, Japan growth usbD 97 0.0 0.7 (10.1)
07-03 LVMH Acquires French Media Group Bey Medias CNY 7.2 0.0 0.1 (1.7)
07-04 How Lululemon’s Anti-Dupe Lawsuit Became Free Marketing for Costco JPY 146 (0.1) 1.8 0.8
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=L AH|2f| 7Y Check ZF2: QuantiWise
MAA 187,400 | 1,808 0.1  (0.5)] 83| 233 437 409 8.4 7.6 6.9
s ELT 76,900 1,740 0.4 1.7 8.6 30.3 64.8 62.8 7.5 7.2 6.8
BGF2|E|Y 124,600 2,154 2.8 3.0 11.8 15.4 18.8 21.6 11.0 10.6 10.1
GSZ|H|Y 17,230 1,441 14 35 10.9 219 (1.9) 4.4 12.3 11.0 9.6
Szt 50,800 1,994 0.2 (1.7) 5.2 339 32.6 37.7 50.1 36.2 22.4
ITC 6,950 360 10.1 0.9 31.6 39.0 59.2 72.9 6.0 5.9 5.8
o|OtE 92,900 2,564 2.4 8.8 7.0 8.0 42.1 46.5 13.6 1.2 8.7
204y 76,300 2,158 0.4 2.8 (2.3) 17.2 413 41.0 10.8 9.4 7.9
HOEAL 55,700 668 0.4) (1.4) (1.1 231 24.9 22.7 47 46 4.6
Z2dYeAne 6,890 484 3.1 (0.4) 15.4 425 1006 1024 20.4 17.1 13.8
LGAMEHZ 322,000 5,029 (0.6) 0.8 (5.4) 5.6 35 5.6 17.7 16.8 15.9
otZMA[® 135,000 7,897 1.0 (1.2) (1.7) 298 16.5 28.8 25.8 23.9 22.1
FAHA 252,000 2,860 2.2 (9.8) 12.3 55.1 73.2 69.0 22.2 19.2 16.3
st==ot 99,100 2,339 3.7 0.7) 16.6 53.6 75.4 79.9 19.2 16.9 14.6
MAMIAIQIE{LA 12,350 436 (0.4) 0.0 13.8 35.0 18.1 22.3 11.9 10.7 9.5
2] 16,920 380 0.4 0.5 1.7 17.8 14.1 15.0 7.4 7.1 6.8
IANIIEZ0 57,200 611 2.5 4.7) 1.7 34.6 12.8 34 13.4 12.5 1.6
MKOHMQIE{LHA 38,450 385 7.4 14.8 9.9 230  (103)  (15.9) 13.6 12.2 10.9
SEIES 51,700 3,163 3.7 (16.2) 0.8 95.8 51.8 58.1 18.8 16.6 14.4
ofo|m| Y 149,500 5,688 8.5 (3.1)  23.8 | 1404 1733 1171990 28.5 25.5 225
S22Y 195,100 | 2,361 10.3 (09 393 0.0 0.0 0.0 20.5 17.5 14.4
=0lg| 34,000 1,217 (0.3) (B.7)  (21.4) 9.7 9.7  (15.0) 12.1 11.2 10.4
A 36,450 290 1.8 (9.6) 2.4 93.9 46.7 58.8 10.3 8.9 7.5
F&F 82,700 3,168 2.1 47 7.8 35.8 35.8 52.3 8.4 8.1 7.7
OAEELA 37,850 2,275 0.0 5.9 6.8 6.0 (6.5) 6.1) 9.8 9.1 8.4
St A 10,860 434 (1.5) 4.1 (0.1) 79  (207)  (23.4) 5.3 47 42
e 58,900 2,610 (0.8) (6.8) 2.8)  36.0 43.1 38.9 5.8 5.5 5.1
3}&QlE{Zato 8,100 491 0.4 7.1 5.7 1.9 (8.1) (6.4) 7.4 6.9 6.3
LINEIES 5,850 175 2.6 0.2 (1.5) 1.4 (10.7) (5.5) 7.2 6.9 6.5
32| Ao IHM 4,810 113 (0.8) (3.4) 2.8) 144  (204) (20.1) 10.6 7.8 5.0
Zg ameyol4 6,110 559 (0.3) (3.9 17.7 71.6 92.7 98.4 16.1 14.5 12.9
GuolxEY2 12,100 180 0.0 0.4 35 339 27.5 29.8 - - -
AHoloARH2 13,600 393 1.1 19.7 19.8 85.0 87.5 92.2 47 4.4 4.0
ofo|eEa= 18,800 266 (1.7)  (136) (168  30.8 0.0 0.0 16.8 15.4 14.1
(% YTD) (% YTD) (% YTD)
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=L AH|2| 7| Check ZF2: QuantiWise
AAA| 187,400 1,675 96 35 3,637 6,368 510 273 | 28,209 7,173 564 316 | 32,758
SiCjuts}A 76,900 1,087 85 55 2,408 4,408 408 284 12,561 4,507 430 298 13,167
BGFZ|EY 124,600 2,301 76 56 3,220 9,085 253 190 | 10,987 9,527 272 206 11,923
GSZ|EY 17,230 3,019 72 46 555 | 11,942 250 127 1,524 12,325 283 161 1,922
Szt 50,800 1,045 17 11 281 4,150 62 29 731 4,496 128 82 2,042
JTC 6,950 - - - - 421 66 62 1,204 537 81 76 1,471
O|OtE 92,900 7,185 33 - 25 - 901 29,399 507 206 7,431 | 30,086 589 293 10,625
2g|an 76,300 3,470 74 14 492 14,115 609 204 7.229 | 14,401 668 286 10,113
stig4ad 55,700 961 29 - - 3,827 129 120 | 10,000 3,918 146 138 | 11,528
= Fapeic) 6,890 - - - - 163 30 17 235 199 42 28 397
LGHEHY 322,000 1,750 141 93 5,274 6,844 487 295 | 16,677 7,054 525 332 18,728
ot m Al 135,000 1,015 75 84 1,216 4,342 412 346 5,007 4,728 482 392 5,671
IADHA 252,000 650 64 44 3,905 2,537 236 132 11,661 2,884 281 176 = 15,551
sk =20t 99,100 738 81 52 2,183 2,770 262 162 6.847 3,038 305 206 8,725
MAMIAQAE{LHA 12,350 326 10 11 299 1,337 34 35 991 1,396 48 46 1,297
SHd 16,920 337 4 3 125 1,474 65 49 2,186 1,524 81 62 2,742
IA0ZtRZ|0 57,200 141 16 13 1,233 566 67 54 5,079 623 76 63 5,904
MQHAIQIEILIA 38,450 76 7 7 689 295 30 25 2,222 329 37 33 2,388
He|2E 51,700 267 56 41 629 1,075 215 175 2,710 1,376 277 224 3,412
ofo|m| et 149,500 282 58 47 1,255 1,194 236 199 5,261 1,552 318 262 6.895
HH==2Y 195,100 127 36 30 2,543 510 130 109 9,178 684 192 150 12,390
HO|Eg]| 34,000 118 32 - - 484 132 117 3,280 574 159 140 3,900
A4 36,450 26 7 6 715 118 35 28 3,551 163 48 39 4,831
F&F 82,700 391 88 67 1,756 1,998 478 376 9,809 2,126 520 413 | 10,770
OAEESQA 37,850 1,225 171 - - 4,385 475 359 5,966 4,483 531 406 6,755
SHM| & 10,860 474 33 25 634 1,911 131 79 1,980 1,990 155 99 2,468
b C:] 58,900 995 162 147 3,307 3,739 448 383 8,641 3,912 544 467 | 10,530
spSQlE{Zat0 8,100 481 26 15 239 1,931 113 64 1,061 2,126 133 81 1,332
A& 5,850 78 12 10 321 295 29 24 804 310 31 26 886
32| A0f|ZZQHM 4,810 - - - - - - - - - - - -
Y3 DHe|Of 4 6,110 56 1 - - 269 46 38 407 312 54 44 480
CldolxEY2 12,100 - - - - - - - - - - - -
AMolof~xme 13,600 316 36 - - 1,413 152 93 3268 1,574 170 108 3,729
ofojgEa= 18,800 14 4 - - 65 19 16 1,162 77 23 19 1,342
(%) (%) (%)
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LY AH|2ff Peers Atz QuantiWise
AAIA 187,400 K 1,808 (0.6) 0.7 0.4 0.4 4.9 5.7 8.3 7.8
a8 LU 76,900 HE 1,740 (0.3) 0.3 0.4 0.4 5.2 5.5 6.1 5.9
BGFZ|E|Y 124,600 E12,154 1.0 (0.2) 1.7 1.5 15.6 15.6 3.7 3.8
GS2|g|Y 17,230 E 1,441 0.2) 0.4 0.4 0.4 35 45 45 46
SHMat 50,800 HE1,994 0.7 0.8 15 14 2.7 6.3 16.0 12.2
ITC 6,950 I 360 0.3 0.5 2.8 15 425 31.3 7.1 5.2
o|otE 92,900 EER2,564 0.7) 32 0.2 0.2 2.0 2.7 8.6 8.5
24 4Y 76,300 E12,158 (0.4) 0.5 0.1 0.1 1.2 1.7 9.0 8.7
ALY 55,700 1 668 (0.3) 0.3 0.3 0.3 5.6 6.1 5.1 4.8
e = P 6,890 I 484 0.1 (0.2) 33 2.6 17.4 21.2 1.9 8.9
LGAMEHZ 322,000 EE5029 2.2) @.1) 0.9 0.9 5.1 5.4 5.9 5.6
otZmMA[Z 135,000 EEABOZ] (4.5) 2.1 1.6 15 6.2 6.8 11.0 10.1
[AWA 252,000 EED,860 2.2) (0.3) 5.0 4.0 24.7 27.1 10.8 9.3
=20t 99,100 EEI2,339 (1.8) 0.1 2.6 2.3 14.6 17.1 10.8 9.7
MAAQIEILE 12,350 1 436 ©.1) 0.2 0.5 0.5 4.4 5.3 7.7 7.1
&t 16,920 I 380 0.0 0.0 0.3 0.3 36 3.8 2.8 2.7
IANPEE20 57,200 1 611 (1.5) 1.9 2.4 1.9 19.4 18.6 8.8 7.9
KHMQIE{LHA 38,450 | 385 0.1 0.9 1.6 14 1.7 12.9 8.2 6.8
M2|2E 51,700 EE3,163 2.7 (5.1) 7.4 49 48.1 40.3 14.2 10.8
offojm| 149,500 5683 7.1 6.7 10.9 6.4 47.0 40.4 21.8 17.1
ECl= 195,100 2,361 10.2 27 1.9 7.0 67.4 61.3 15.9 10.9
20|g] 34,000 © 1,217 (1.4) 0.4 35 2.5 36.2 30.9 7.9 6.8
A 36,450 1 290 0.5 0.7) 5.4 32 77.9 55.3 8.0 5.9
F&F 82,700 EE3,168 1.8 (0.6) 1.7 15 21.7 20.7 6.0 5.7
OAEEUA 37,850 2,275 1.6 (1.6) 1.0 0.9 1.1 12.0 6.5 6.1
[t 10,860 1 434 (0.3) (0.3) 0.6 0.5 1.4 13.1 4.2 4.1
PR e 58,900 EER,610 (0.6) 0.8 0.6 0.6 1.4 1.6 36 3.1
sksQE{Z2to 8,100 1 491 0.5 (0.3) 0.9 0.8 13.4 13.0 4.4 4.7
HAYA 5850 | 175 0.0 0.1 1.3 1.1 19.8 18.6 4.8 4.6
33| A0|| ZOHA 48101 113 0.0 0.0 0.4 0.4 3.7 7.6 13.4 9.6
Zg ameyol4 6,110 I 559 (0.7) 1.1 38 3.1 27.7 27.1 10.7 9.5
Guojx&g4 12,700 | 180 0.0 0.0 - - - - - -
AHolofAZmH2 13,600 1 393 2.2 (0.6) - - 186 18.4 6.5 5.9
ofo|eEa= 18,800 | 266 (0.0) 0.7 36 2.9 30.1 22.8 12.1 16.1
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5fi2| 2 H[2l| Peers
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Zt=: Bloomberg

V4

hnlee@eugenefn.com

Amazon 2235 IZET77] 0.0 4.6 2 29.3 26.0 6.4 54 20.3 19.2 14.9 12.5
Alibaba 106.3 0 2536 (2.2) (10.3) 26.3 11.6 11.0 1.6 1.6 13.1 13.6 6.6 59
Pinduoduo 1053 1 1494 1.6 4.6 8.5 12.2 9.2 2.7 2.1 241 243 7.8 5.8
Mercadolibre 2,501.1 1 126.8 (0.5) 0.8 47 1 50.2 36.3 18.1 11.8 435 40.1 284 21.4
Sea 151.1 1 895 1.1 (8.8) 42 .4 38.2 26.4 8.3 6.3 18.6 21.4 239 17.9
Coupang 30.0 | 54.5 (1.0) 54 36.5 93.8 41.7 10.9 8.6 12.0 209 27.0 19.3
Jd.com 320 | 465 (0.2) (3.3) (7.6) 7.6 6.8 1.3 1.1 15.2 15.4 3.8 3.2
Ebay 759 1 35.0 (0.6) (3.4) 225 14.2 13.1 6.0 4.7 46.4 55.2 114 10.8
Walmart 99.4 E792.9 1.0 1.9 10.0 399 38.2 8.8 8.3 21.9 21.7 19.9 18.9
Costco 992.2 HE 440.0 0.5 (2.2) 8.3 54.7 49.6 15.2 12.6 30.2 27.7 33.5 30.5
Target 1016 | 462 (2.4) 4.4 (24.8) 11.6 13.7 3.3 3.0 28.3 22.1 7.0 7.5
Macy's 12.5 3.4 (0.6) 1.5 (26.5) 53 7.0 0.8 0.8 15.8 99 2.8 3.1
Nordstrom - - - - - 33.7 29.5 - -
Isetan 1491 5.6 0.7 (1.0) (21.2) 134 13.0 1.3 1.3 10.0 98 8.8 8.6
Seven&l 154 1 400 (0.2) 0.2 9.7) 33.9 23.0 1.6 1.5 4.7 6.2 9.3 9.4
China tourismr 85 1 17.3 (0.4) (1.3) (9.3) 26.0 22.5 2.2 2.0 8.5 9.4 12.6 11.0
Inditex 516 01 1603 1.1 (8.6) (11.4) 233 22.6 7.0 6.8 30.4 30.0 12.5 12.0
H&M 14.4 1 23.1 (0.8) (0.3) 8.1) 19.7 17.0 5.1 49 249 295 7.1 6.8
Fast Retailing 3258 1 103.6 (0.2) (2.6) (11.6) 35.8 341 6.6 5.8 19.0 18.0 18.6 17.5
Nike 7651 113.0 0.2 219 1.1 355 43.0 8.6 9.0 234 18.8 255 30.3
Adidas 2441 | 438 1.8 (1.2) (12.0) 27.3 18.8 5.8 4.9 22.6 27.6 12.9 10.2
Lululemon 2376 | 28.5 4.1) (10.4) (37.9) 16.5 16.2 6.2 55 39.5 36.8 94 9.1
Gap 227 1 8.5 (0.3) 3.2 (4.1) 11.0 10.3 2.7 2.3 26.7 23.8 4.9 4.7
A&F 888 1 4.2 (3.1 7.0 (40.6) 8.3 8.7 3.1 2.8 432 35.0 4.0 4.3
Acushnet 75.8 1 45 (0.3) 6.6 6.6 209 21.5 55 5.0 26.2 22.0 13.7 13.3
Anta Sports 116 | 325 (1.4) (6.0) 16.9 17.3 15.3 3.3 29 20.3 20.3 10.2 92
Shenzhou 7.21 10.8 0.5 54 9.1) 11.8 10.6 2.0 1.8 17.3 17.6 7.5 6.8
Eclat 15.3 1 4.2 (4.8) 7.9 (12.9) 18.6 17.0 41 3.8 22.4 236 12.2 11.3
Makalot 8.8 2.2 0.0 4.1 (20.6) 171 16.7 4.4 4.4 25.8 271 11.5 10.7
Feng Tay 421 4.1 04 1.3 (8.6) 227 19.8 4.5 4.3 20.7 22.4 1.1 10.3
Yue Yuen 1.6 2.5 1.0 15.6 (28.4) 6.8 6.3 0.6 0.5 8.4 8.8 3.6 3.4
L'oreal 4369 0 2329 0.8 (2.3) 9.0 28.9 26.6 5.6 5.1 19.7 19.6 19.0 18.0
Estee Lauder 8581 309 (3.3) 25.3 14.4 58.5 38.7 6.8 6.8 11.1 15.9 18.6 16.0
Ulta 4760 1 214 (0.4) 2.2 9.4 19.8 20.2 8.9 7.9 481 40.8 11.9 12.5
Elf 122.4 1 6.9 (6.6) 4.0 (2.5) 36.8 33.4 8.7 7.8 26.2 26.9 24.2 20.5
Coty 501 4.3 (2.6) (1.2) (28.7) 143 97 1.2 1.1 6.4 10.9 7.7 7.5
Kao 4341 202 (0.3) (5.2) (0.9) 24.0 21.7 2.6 2.5 1.2 11.8 11.6 10.8
Shiseido 17.8 1 7.1 (1.2) 9.1 (6.9) 94 .4 27.3 1.7 1.6 1.7 5.9 12.6 99
Kose 40.3 2.4 (0.3) 0.2 (18.1) 24.7 22.6 1.2 1.2 4.9 5.4 9.0 8.1
Proya 1141 4.5 0.6 4.1) (3.8) 17.6 15.0 4.7 3.8 28.4 26.7 12.2 10.7
Maogeping 1361 6.7 3.2 (4.8) 83.5 40.6 31.6 10.8 8.5 27.9 28.9 28.1 22.0
Chimax 1031 4.2 (0.9) 254 131.7 28.8 23.1 8.1 6.3 36.7 36.5 23.7 194
Botanee Bio 6.1 2.6 0.6 (7.8) 2.7 25.2 211 2.8 2.6 1.3 12.1 16.5 141
Marubi 5.9 2.4 (1.1) (8.9) 30.6 37.0 29.3 4.5 4.1 12.2 143 30.3 24.2
Jahwa 2.9 1.9 1.1 (14.6) 22.2 39.7 30.9 2.0 1.8 5.0 6.1 22.7 18.5
Yatsen 10.1 1.1 0.1) 63.5 154.3 38.9 259 2.2 2.1 55 8.3 40.1 18.6
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5122 Y 22 2% Trass
2024-06 651.4 16.3% 1.6% 138 -145% -30.0% 126 58.7% 32.9% 513 33.0% 15.7%
2024-07 684.7 17.7%  26.9% 140 -145% -14.1% 138 60.8% 72.7% 545 346% 44.5%
2024-08 684.5 17.4% 15.7% 136 -15.4% -22.7% 158 62.1% 69.6% 549 343% 31.9%
2024-09 774.4 16.6% 11.5% 221 -149% -11.5% 147 57.2% 30.0% 554 33.0% 24.3%
2024-10 875.9 19.0% 38.5% 299 95% 34.7% 133 57.4% 59.1% 577 33.8% 40.5%
2024-11 775.0 191% 20.4% 165 -8.9% -2.6% 130 529% 18.7% 610 33.2% 28.5%
2024-12 734.8 19.6% 25.1% 152 -9.0% -9.4% 127 516% 38.9% 582 33.7% 38.9%
2025-01 629.0 -9.5% -9.5% 18 -478% -47.8% 104 0.8% 0.8% 511 8.9% 8.9%
2025-02 741.6 50% 21.7% 143  -30.8% -5.4% 119 9.8% 19.0% 598 195% 30.7%
2025-03 816.9 12.0% 26.3% 179 -183% 10.7% 126 122% 16.8% 638 23.6% 31.5%
2025-04 850.9 12.7% 18.4% 185 -11.3% 7.7% 150 9.5% 5.1% 666 213% 21.7%
2025-05 799.2 1.7% 8.3% 149  -145% -26.0% 166 -09% 19.8% 650 213% 21.3%
2025-06 779.2 13.0% 19.6% 112  -151% -18.9% 151 133% 19.9% 667 22.8% 30.0%
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